
 

 

Job Profile: Head of Marketing (Maternity Cover – 12 months) 
 

Job Purpose: To effectively plan, develop and deliver marketing activity in order to engage with present and potential markets, to secure optimum brand position,  
to increase usage and the diversity of audiences, and to lead on all communications activity. 
 
Key Outputs and Accountabilities 
 
Lead the development of marketing strategies and campaigns in line with An Lanntair’s strategic 
vision. 
 
Manage the production, content and design co-ordination of all new marketing outputs through 
liaison with designers, printers, technology developers and photographers. 
 
Support the marketing of An Lanntair’s exhibitions, events and other activities through the 
effective liaison with artists, curators and others. 
 
Develop and manage direct and targeted marketing activities. 
 
Lead on the development and content management of An Lanntair’s website and web presence. 
 
Be responsible for the development of all of An Lanntair’s e-communication and social media, 
managing the delivery schedules and content. 
 
Lead and support the development of new digital platforms and applications.  
 
Develop mechanisms to measure the effectiveness of digital marketing activity and traditional 
marketing activity.  
 
Lead on the development, planning and facilitation of the programmes of market research and 
data capture to identify present and potential markets and audience development opportunities. 
 
Lead on the development of databases and other administrative resources including optimising 
box-office data-capture as the basis for a CRM framework. 
 
Line manage the box office and shop manager.  
 
Lead the ongoing review, development and coordination of the membership offer and increase 
and develop the membership base. 
 
Develop the An Lanntair brand and monitor and police its implementation as appropriate.  
 
Contribute to the delivery of third party promotional activity (e.g. working with external partners or 
sponsors on specific promotions). 
 

Person Specification 
 
Essential 
 
Substantial relevant experience preferably in an arts 
environment. 
 
Excellent knowledge of brand management. 
 
Excellent knowledge of the latest digital marketing techniques 
and methods. 
 
Experience of Customer Relationship Management, particularly 
in a publically accessible organisation. 
 
Excellent communication/interpersonal skills, both written and 
verbal. 
 
Ability to prioritise and work to deadlines. 
 
Good team working skills. 
 
Copy writing and proofing skills. 
 
Knowledge and understanding of the key marketing challenges 
faced by an arts organisation. 
 
A knowledge and understanding of Gaelic language and 
culture. 
 
Excellent IT skills. 
 
Educated to Degree standard or equivalent qualification and/or 
related work experience. 
 
 
 
 
 



 

 

 

 
Ensure that all duties and responsibilities are performed in a safe manner so that no risk to health 
and safety arises to yourself, any other employee or member of the public. 
 
It is the responsibility of all employees to carry out their duties and responsibilities with adequate 
regard for Risk Management. 
 
Comply with the Equalities Policy and legislation. 
 
Keep under review your own development needs.  You will be required to undertake training as 
identified and as appropriate and required for the effective performance of the duties of the post. 
 
This job description is not intended to be prescriptive or exhaustive; it is a framework to outline the 
main areas of responsibility / any other duties or responsibilities that may need to be allocated 
from time to time to ensure the efficiency of the service. 
 
 

 
Desirable 
 
Marketing qualification (eg. Chartered Institute of Marketing) or 
working toward one. 
 
Knowledge of and interest in contemporary visual arts. 
 
Gaelic (written and spoken). 
 
 

 
Reports to:  CEO 
 
Direct reports:  Box Office Supervisor, Marketing Graduate Placement  
 


